2 Crores and more!
Our happy family keeps growing.

THROUGH CHALLENGES

predine e - Strivé y F
WE RISE! =&
) ! Strive
] L]
- - S

We thank valuable contributions from:
Kalpesh Gawall, Prem Sagar, Niraj Kishore, Sachin Mohire, Anish Singh, Rahul Vohra, Jitendra Subudhi

QR
CODE

TATA @ TATA AutoComp GY Batteries Pvt. Limited

Plot €2, MIDC Ranjangaon, Tal.: Shirur, Dist.: Pune- 412 220
BaTTEres custa trery.com

IIIIIIIIIII w (G5 YUASA wonn infogr y.com | www.tatagreenbattery.com
INDIA KI BATTERY Follow uson: @R DO O

J#Restartlndia
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CEO'S ADDRESS TO THE CHANNEL

My cear Partners in Progresst | hope you along with your family are safe
amidst thisglobal pandemic
Let me begin by thanking you all, for your contribution and commitment
towarchs Tata Green Battarias.

For any aftermarket business, distribution |s its main strength. It isalso one of
the strang plllars of TGY, Whenever | mest you during my markst visits, | am
overwhelmed by how closely associated you are towards the brand Tata
Green Batteries!

This financial year started with COVID-19 Pandemic, which has sevarely
impactedall industries. Duting the pandermic, we wete also affected in the 15t
quarter of 2020-21, We began recovering thereafter and now, we are on
running track, progressing very rapicly des) the pandemic continuing o
affectallofus

During these difficult times, we have ensured that our employees are not
exposed to COVID-12 and the impact on our Business is minimized in svery
aspect. We have taken se atives such as doing regular
[ 1 COVID-19 guidelines, sharing precs

g reg dialogue with employess and developing one of tskind
"We Care App - Artificial Intefligence based health monitoring’ These efforts
siped us to fight agalnst pandemic and restart our business with nsw

INary measures,

aggressive expansion program going on in terms of
aial 2W battery manufactufing lines, new
ce bullding and conteen facllity. With this expansion in
geated up to supply and fulfil your demand with wider
withcutting edge technology.
We are putting consistent efforts to enhance our brand presence in the
markat. Digitization is the new mantra at TGY and we are extensively
focussing on Digital Marketing Activities. The recent highlights on this front
have been tie up with Tata World andTata Shop Share Smile {TS5S) to connect
within large Tatz nity. Our Customer Support team hasalso leveraged it
tooffer paperless warrantyin the market.

plant buliding,
back-end, we a

range of produc

Thete hasalso bean & unigue initiative Boross major cities in india during the
Unlockdown phases of conducting free battery check-up campin societiesas
part of our initiatives toenhance Brand recall

O the OEM sidde, we have captured new business from Jawa besidas sdding
new platforms from Honda and Yarmaha into our fold, Therehasalso been tie
up with Marutl to sell cobranded batterles for Its vehicles. Further, new
customers have been added from Gen set indusiry as well. All of these
additions will mean more opportunities for us to increase our Brand visibility
andexpand our Aftermarket business.

With rest of the year offering huge opportunities In both After Market and
QEM, wee have to Strive on three counts: Safety, Results and Excellence. Given
tha turbulent time and o ination to wade through it, our ma
FY2020-21 Is being rightly te Strivel TGY Strivel

I request all of you to continue to stay strong and committed team members.|
assure youof an axciting electrifying journay ahead,

May this festive season g good health and prosper ity to you all

Ravi Gupta
Chief Executive Officer
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THROUGH CHALLENGES ‘

T i "‘2ﬂmhad a sense of enth like any other year. But merely in two manths, an unforeseen challenge
forth 1. Though itwas unprecar recant times, wewere determined 1o manifest the human spirit

that wins over all obstacles. Thus, Mth proper care and vision for the current times, TGY rose to the challenge and accepted the new

normal,

The health and erly of our Empiayees Ihell families, our ;uppﬁ!u and vendors |5 always of paramount impartance 1o us. Thus, to

protec! g this COVID19 pandemic:

Beforethe Lockdown:

» HRegular communication through various online platforms from CEC and Senior Leadership Tearn members to amployess,
suppliers, customers and Channel Partners about 'TOMID 18 Precaution, Health Updates, Do's & Don'ts, Initlatives by TGY, Tata
Autocompf Tata Sons.

«  Advisories lssued regarcling Travel ban, Soclal Distancing norms, Work from Home, Use of audio, video, WebEx etc. Visit 1o Group
office and all types of face 1o face gs stopped. Many sant including Do'sand Don'ts basides display of posters

Inplants.
+ Fumigation of factorbes and sanitl i empl port busesc
+  Thermal screening was being done of all em atall loca thehelpofinfrared Thermal scanner.

Continuous communication with all employees (Plant: 450+, Sales & Customar Support: 100+, 5taff:250+) about their health,
family welfare, preparedness to join backand precautions agalnst COVID-19 vi. impiemented 50Ps for Plant and CFA's for taking
precautionsagainst COVID-19

During Hn Lockdown:

gag wation practices during pandemic suation:

Sr.No. Initlatives Implamanted Objective

1 C f | Daily Concall to check well-being of employees Weilbeing and Engagement
Drawing, Essay, Video etc. competitions iopemployess and

thelr family and their children

Business continidty

Encouraged employees to remain engaged for business
meetings through WebEx, Conference call ate,

E-learning platforms have been provided to the employees Skill enhancernent
and Online training given through Interna| Jeiiners Tine utilization

# been launched In Engagement &
Cost saving

Online suggestion / Kaizen sche
Ibusiness units.

Instaliation and usagag oy Wellbeing and
Connect App. COMID 19 case tracker

-

Resuming Operations: +  Fumigation ofcomplete premises
While fe-opening, we have followed S0P (Standard Operating E easper NOMA f
Procedure) strictly to ensure safety of our amployees. Any = Earmark safe quarantinearaa
violation wasllabiefor strictdisciplinaryaction. «  Earmark teams for specific tasks
'b\‘howlﬂjoinmcdutr After opening of plant:

ploy itsicle ! zone Theerrnal screening thrice a day

Empl tutning from - salf tine for
mlnlmumlld..l)u

ssue reusable mask & compulsory usage
Socis| distancing everywhere

Work From Home tocontinue wharever possible Corona Commandosateachplamt

Any employeewith Covid-19 symptoms not allowed to join «  Encourage Soclal Policing

duty « S0P sdherence responsbility with Plant Head
Beforeday of joining:

Self-Daciaration - traved & health history

Glimpses of Initiatives taken by TGY

H e
B oy € bt Orta e b
wpeguras bl by e | s ship Tewen
Introduced 3 tier ¥

oot Covwrnt TmsbdurcoWosiors Teaim

hshant, vbor, W,

[R— [ Pakaj ke P

‘Corona Warriors
Task Force Team
atPlantand CFAs:

In order to monitor the

|ssues at plant and CFA P ————

level, core apex team v ¥ ¥
wasformed 1o montor [ — I e |
the workplace at Plant S i | Wihraat gy e i

and CFA's

Precautions Taken at Pl i CFAs:
In arder to take precautions against (.(JVID 9
" mre[otuhmpru\m‘nmllnum 2

Canteen, Sanitization of




FY20-21
Projection

FY 18-20
Actual

FY 20-21
Projection

FY 20-21
Projection

KEY HIGHLIGHTS OF \
H1-FY 20-21

FrontEnd
Rolled Sales and Distribution poficy for 2020-21
Lsunched distinet schemes with focus on Retailer
appointment & After-Market tie-ups and continued to
adoptGueritlaWarfare
Recatved ‘Zero PPM rating from Honda, Maruti Suzuki
andToyote
e fcaled to 5 lacs through online
media and SMS on 'How to mairitain the battery during
lackdown’
TGY Is currently doing business in India & Nepal, but

now
Sel Lanka and Maldives Market, We ;n sl exploling
few guif regions which will be added in our maket list
soonl

Back-end

Launched TGY E-tearning portal for 2 sections: Battery
Tack &1 Sivd Chibsirved Mainag)

Celebrated Environment Day with various activities ke
Launched Quality Handbook to provide awareness 1o
Operatorsand Plant staffon'Guality and TOM Concapts’
Levernged "Voice of Customer Approach jn Quality
Func g forE: t tery

dhictionin 4th ine of2

TATA 4,

saTTeErias




EXPANSION UPDATE

WE ARE SPREADING OUR WINGS TO TAKE OFF TO
NEW HEIGHTS!

New Shade and New Office Building

Curryiw Plant Building b 4 Hives of 2W lesand 1lineof Automotive Battery. Withan
Charging Facility and Duecr Connactivity with existing plant buiiding for Lead Oxide nmnm we are all st b CONDQUET Naw
horizonst

ExpandedGrIdTochnology

We have £ : g‘yhﬂdmmmhmnwduﬂqnmm
mbﬂhmwawum&mmmu  the Worlds ttery turer— G5 YUASA, Thi will
m@mm

2W Expansion (4thLine)

Imuﬂ.lmn ul' tth 2 vmﬂlll blm production line esulted in Mm in capacity from 4.4 mn/ annum to 5.8 mn/ annum. It s
Plates. |t will also have smkhq & plate insertion n assernbly and vacuum acid Miing

ud‘mclugy.

TBEM Award

P Systems, ing Industry

itiness Excalience Modet [TBEM) Is a framework which

helps coMpanies to achieve excellence In their business
EThbs s the. by the TATA group to help

h bullding glokally competitve organizations across TATA
Groupcompanles.
Wi are pleasad to announce that TATA Autocomp Systems has
receved Emerging Industry Leader Award af the JRD OV
Program held on 29th July 2020 for scoring 568 points in TBEM
Agsessment. JAD QV Award Program happens every year on
29th Julyin the memoryof JRD Tata on hisbirth anniversary.
Fueled by the efforts of the whaole TATA Autocomp Systems
famnily, this is yet another significant milestone added in our
Business Excellence Joumey. Let us keep dellvering on our
[promilse andachievi greatness time and again|

Winner in
‘DIGITAL TRANSFORMATION AND
TECHNOLOGY ADOPTION'

category at
4th National HR Circle Competition
~ Organized by

g{ﬁa«anm of Indian Industry (C11).

TATA Business
IR OV Awinrds 20 Jul

Awarded 1st Prize in 3rd Cll
National Kaizen Competition:

for We Care - the Al based Health
Monitoring App




NEW PRODUCT LAUNCHES N

Launch of TGZ9

For Royal Enfield Motorcycles

Launching TGZ9- Original IW VRLA Battery (24424
months warranty) for Royal Enfield application, as a part
of our Original IWVRLA Veloc ity Phus setles ofbat terkes.

forElectra

o P | R

gwi
350, Classic 350, Thunderbird
350 and Bajaj; Pulsar 200 NS,
KTM Duke 200,
This launch is special, &5 It
will be our st launch in new
look and feel of "Velocity Plus
Series.

S

Launch of YTZ7

For Honda Premium Motocycles

Tata Green Batterles is focussed on enhancing our 2W
VALA product portfolio by developing new SKUs in line
with DEM development. Presenting before you, our latest
offering In the After-market is the branc new YTZ7 VALA
battery (6 Ah) which will cater to a versatile range of
2 Wheelers ag. Mahindra Gusto (125 cc), Hero Karlzma
ZMA, Honda Stunner and 2

Honda CBRIS0R tonamea few.
As clearly evident from the OEM
fitment, this battery will powear
up soma of the most premium
motorcycles lke Karizma: and
Honda CBR250,

L

Launch of YTZ6V-H
HMSI Co-Branded Battery

Presenting our second HMSI Co-Branded battery e
YTZEV-H - Original IW VRLA Battery (24424 months
warranty} for Honda Shine 5P 125cc (85V1) & Honda Activa
125 Fi (B5VI) application. We are the sole manufacturer
and supplier of YTZEV-H, which glves us an edge over
campetition. This will be part of
our Original 2W VRLA Velocity
Pius serlesof batterjes,
Thislaunch is special a3 itwill be
our Ind launch in HMS! Co-
Branded battery range with
new lock and feel of Velocky
Phus Serles.

USPs of 2W VRLA Battery

+ World No 1 Techr

+ Highest Vibration resistance
omplete maintenance-free battery

+ Highest cranking power

+ Major DEM fitments in H a IW, TVS, Yamaha

and Suzuki

+ 5% axtra discount on MRP during pro-rata

replacement (25 to 30 months]

SLV Series Packaging
Re-Launch

The tactical 5LV series was launch In August0 in fresh
look and feel giving it it'sown aesthetic identity.

Launch of
34B19L & 34B20L for After Market

We recently launch 34819 and 34820 in after market for
fitrment in kéy Marutl cars, e.g Alto B0O, New Swift [P},
Cizire/ Dare Tour (P and 5-Presso.

THE ALL POWERFUL E-RICKSHAW BATTERY AND
ITS AMAZING BENEFITS!

SawWaar:

TATA 42,

BaTTEries

bt s | G TLIAGE e

BENEFITS OF CHOOSING
SAWAAR-E BATTERY

Superior Jaf
d In

confident that Sawaar-e will cont
nd achieve great goals ah




NEW OEM BUSINESS

TGY WINS JAWA MOTORCYCLE BUSINESS!

Tata Graen Batteries has bagged the M M
prestigious order of supplying YTZ145 —J- -A—
battery for 334 CC lawa Perak, the -'.;‘@,:.‘-

leanic Creck motorcycle brand.

The powarful YTZ145 battery Is
backed by World Class VRALA
Technology from G5 YUASA, Japan.
The batteries ame being supplied to
the Two-Wheeler plant of Mahindra
Group at Pithampur IMP), where JAWA
Biies are getting manufactured

TGY BAGGED BUSINESS FROM
INDIA YAMAHA MOTOR PVT. LTD.

TATA Green Batterles hascaptured LG
of Indih, Yamaha Motor Pyt Lid,
hestowing TGY with wpply rights of
YTZ4 battery for their new F2Z series
motorcycles which are BSVI
. compliant.
ll‘:‘»‘ TGY continues to supply YTSA,YTZSS
~ andYTZEV batteries for other models
e Fasciio, RayZR, RayZR Strest Rally,
toinedia Yamaha Chennal and Surajpur
plants.

«»YAMAHA

TGY BAGS YTZ7 VRLA BATTERY SUPPLY ORDERS
FOR NEW HONDA H'NESS CB350 MOTORCYCLE

Honda Motorcycles and Scooters LY
India [HMSI) reinforce trust in Tata
{ts atest offering

Honda HNESS CB350 Motorcycle,
which will now be powered by the
new YTZT VALA Battery,

TGY launtches |ts presence in the Big
Wings portfollo of Honda, thereby
positioning ltsell in the crulser bike
segment,

OEM & INSTITUTIONS:
CUSTOMER PORTFOLIO

TATA Green Batteries is a proud partner to leading OEMs in India
OEM BRANDS Their conficence in us is testimany to our quality, service, reliability,
delivery and performance.
-

w | TOYOTA JBM_O

TATA MOTORS Wy ol e

roup

O midestores. e touchsiones

H]e1=] KOMATSU @mcem

HONDA

@ @ BB

$

TATA Green Batteries takes pride in serving large Institutional
INSTITUTIONAL BRANDS  [Riskbil

B (e

Banter Aneas Crganisn

& E 8@

tmsie Tibatan Bosde Patice

and counting ...



AFTER MARKET TIE-UP
STATUS UPDATE

NEW MEMBERS OF
TGY FAMILY!

TATA Green Batterfes has entered into an Aftarmarket Tie-Up with the Marutl Suzuki Inclla Limitad MSIL), from October 19 omvards, T t t { New cities added with new Distributor
thus further strengthening Its expanding distribution network.
TGY is the first company to getinio this tie up with most prestigious OEMdespite being th In MSIL.
‘ This the-up shall erable TGY (o sell co-branded batteries (Marut! Suzuki+ Tata Green) in replacernant markat al all MSIL sales & Service
Centras/ s f kof MSIL across the country.
Asof, TGY s the only MSIL authorized aft ko inBattery

This the up will also help TGY In expanding distribution and achieving our objective of city centricity, especially in PC-UV segment
wharacity centric salesand distribution is morecritical.

Formal agreement was signed by Mr. Ravi Gupta (CEQ, Tata Green Batteries) and Mr. Deepak Thukral (Executive Vice President -PACC,
MSiLhon 35th October 2019,

With thistie up, Tat Balteriasico-branced are avaiiabia at all MSIL authorised workshons/ o % £
SKUschosen for start of supplies to MSIL dealership networks are 34819 and 34B20 with awar yof 48 hs(24
24months pro-rata).

BatteryF inVehicles :Maruti Alto 800{P], Swift (P}, Dzire/Tour (P/CNG), Espresso(Pland others.

TheMSIL networkservices 1.5mn vehi i ipson basis.

Now after HMS), TKML and KOEL MSIL [s the 4th aftermarket tie up for TGY to expand handb dvisibility in th ket place.

Honda Motorcycles and Scooters India (HMSI)

Wi happ that Tat B Jhighest shareofbusi i HMS!

TGY aslo extended presence in Honda IW network with addition of latest battery YT25V-H (co-
branded) in after-market. TGY now has two co-branded batteries - YTZ4-H & YTZEV-H with OEM

suppliesto Activa BSViandShine-SP
Gut last sales promotion scheme during H1 FY 19-20 & 04 FY 19-20 was a major success story with HONDA
et P fi heme and 15+ i fied for Foreign trip,

- I




TOP SCHEME ACHIEVERS ALL INDIA CHANNEL MEET
IN ISTANBUL

TOP 3 DISTRIBUTORS OF FY 2019-20

Jel @t Gar C_o.lnuu..-.u shich TGY top

Bharmre (VP - Sales and Marksting) and Mr. Vikramjeet Singh (Head - Human R diesting thegath ", frewarcing top

| nnmc

)

Bharat
Batteries
Moga, Punjab

Jaiswal Battery
Corporation
Bareilly, Uttar Pradesh

Krishnashray
Automobiles
Vadodara, Gujarat

TOP 3 RETAILERS OF FTS SCHEME OF H1 2019-20

Jagtar Shergill Santram Battery Hindson Sales
Auto Electric and Auto Elec. Corp.
Sunam, Punjab Khatre|, Gujarat Barnala, Punjab



TATA WORLD N

Tata Group has mare than 7 lakh
employees. In order to cater this
huge Tata Fratemnity, Tata Green
Batteries (TGY) has designed a
unique Engagement Program
for Tata Group Employees for
hassie free, value for money
Ibattery buying experience.

Benefits for Tata group
employees:

Up to 20 percent discount on
MRP and Doorstep Dalivery

free, value for maney battsey buying

Tata Green Batteckes 5 now Live on Tata Shop Share Smile platform’ anline shopping platform for Tata Group Employess for Tata
branded products/services.

This enzbles Tata Green Batierkes to reach to more than 7 lakh Tata group employess online where other brands |ike Tata Sky, Tata
Motors, Titan, Startucks, Croma etc are also present.

Tata Shop Share Smile isa dedicated e-commerce website which showcases offers from all Tats Group companies exclushvely for Tats
employees, friendsand family.

ER- SN
[ ‘0 ¢,

OVERDRIVE )

Tata Green Batteries Jourrsey was published in OVERDRIVE Magazine (March 2020), Incia's highest circulated suto magazine for bike &
carcommunity over the last 20 years.

Senlor Leadership from TGY, Tata AutoComp and GS-YUASA expressed thelr views about Turnaround Stoey of TGY. Warld Class
Technology, Unigue positioning of Tata Green Batteries, Tata Autocomp and G5-YUASA joint venture, Supply Chain Management and
leveraging best practices in M for Employee Valus Proposition

Thisachlevament created significant Brand & for Tata G B i Inclian Bike and Car Community.




IMPROVED REACH AND '\,

l ENGAGEMENT THROUGH
DIGITAL MARKETING

TGY is very active on social media platforms ke Facebook, Instagram, Linkedin and Twitter where we regularly connect with our
audience on various occasion like indian festivities like Ganesh Puja, Guru Purnima, important national and world events like

P we Day and iment day.
We also look farward to engage our audience through declicated product bank f i campaign for inclividual segments like

‘ PCAN, Tractors CV ete.

| (®) 347105 )

OUR MAJOR CONSUMER ENGAGEMENT CAMPAIGNS

FESTIVE OCCASIONS

FAN BASE

EWUNACE DL T4
AR TR ANG BTSN RITY 1M LR

Ganesh Chaturthi Post Guru Purnima Post Rakshabandhan Post

SERIES ON NEW NORMAL - POST COVID19

==

NAYA NORMAL, MASK UP! SANITIZER IN,
SO, AL e

IMPORTANT EVENTS

Independence Day Post Teacher's Day Post

PRODUCT BANK PROMOTION - TRACTOR

Tractor Battery Post

PRODUCT BANK PROMOTION - CARS & UV

Tractor Battery Post Tractor Battery Post

Car Battery Post

Discount on Car Battery Post

—0- 9D 0



BRANDING KA

STORE BRANDING

PERFECT ENTERPRISE, ODISHA

BIG BOSS CONTEST I

th the aim to
Iy contest




Mr. Vinod Kumar

Green Power System,
Panipat

On the fast track to success!

TGY boasts of channel partners that are as determined to deliver as we arel Mest
M. Vinod Kumar of Graen Power, Panipat who started business with TGY in April 2018,
Cur TGY Sakes Executive Ankush Gaba, approached him and he decided to join hands
with our brand. Let us know hisexperience of growth and successin his own words -

Q. This journey must surely befuli of chall Pl h f them withus
and howdid you overcome them?

Vinod Kumar: Initially, you need to do 3 lat of leg work in the market, which is important
1o create long term mutually benefitting refationship with refailers. You need 1o win
their confidence. Product guality matters Brand name of Tata helps for extended cradit
In market 1o conver the competition. One should have dedicated manpower for
safvice, to atlend to complaints immediately. My retallers have faith in me because of
thisinsight and responsive nature.

@ Your growth journey from 200 - 550 batteries per month within § months k

really inspiring lsyou Mantra of your success?

Vinod Kumar: Hard wiork in the market, relationship building, befief and confidence in
your customer is very important. Multiple visits indicate your dedication, If sales are
not getting converted, | have also sent customers directly for demand building
Thisimproves the rafiabilivy factor of the brand

Q. Tellusabout your family

Vinod Kumar: | am a family man, living in a happy joint family. | also enjoy Boxing
and Kabaddl in my free time as | have representsd them on competitive evels
Thesemaotivate me towork better!

Here's wishing this dynamic asset of ours abright future aheadwith TGY!

FOR THE COMMUNITY

Being a Tata Group Company, we reconglse our responsitalities towards the o ¥ ly during distress. Stepping up to

cambat th fversetirnes, took |

= Distributed . of masks, 1 780 bottlasof sanitisers, 200 litres of liquid soapand B0 litres of Sodium Hypochiorite 1o Dethiand
Pune Police [Covid 19warriors)

= Distributedfood ltemst chec! lal Ranjangacn Pune kg 300¥Kg Dal, 50 Litres of Off)

Tata AutoComp Systems - contribution to fight against COVID-19

Tata Group is diversifying Its focus In Health Care Sector and PPEKit

now, it s opened up new arena in testing equipmantswith « 250k PPE kit procured from other countries
immadiate focuson & Tata AutoC: h F .| + 20KPPE lccally| 4

mew facility for ventilator manufacturing. Tats Autocomp is « 1 Mullion NS5, from BYD W
also the Product Development & Manufacturing Partner for = 1150Ventilatorsordered from China
Mexfical Devices by Tata Group. They have teamed upwith Tata + 164 Ventil dered from Indhn Suppih
Motins 1o locally dovelop saneel by M - 100Ventil dired from LUSA

USA. COVID-19 Testing Kits

Tata AutoComp also supported Tata Sons for procuremnent of

= 260MCOVID-19 tests ordered from SO Biosensor
= 1400Viral Transport kit | i




LAUNCH OF

PAPERLESS WARRANTY

ONLINE REGISTRATION FACILITY FOR THE

END CONSUMERS

With the vision of Paperiess Warranty, we have launched the

feipout hannei partners
Advantages to Consumers:

« NoPaperwork

» Authenticity of fitrment

« Empowerment through seif-reglstration

= Avall service anylime anywhese |n India withoul carrying
warranty card or bill

CONNECT

CONNECTING YOU
WITH US, DIRECTLY!

e app e o

toChannel partner d deal
« Noneed o maintain any separate manual record onwarranty
registration and claims.
« Easy to record complain as historic customer/battery detalls
can be easlly retrleved through app, for future
communication/ reference
« TGY Connect app utility as it also contain application chart
andhence snsurescorrect fitrment

WARRANTY GOES DIGITAL!

TATA GREEN BATTERIES

unches Online Warranty Registration

d comvenient way [0 et voor warranty!

—= No papermorki
« Autharticity of fitment
gusranteed

-+ Empowerk
with saif ¢

warranty card o

JME= [0) 9213 100000 | TOLL FREE: 1000 410 S8

o | et Erl gy batiary das | Tithom w3 . 8

BATTERY CHECKUP CAMPS IN '\,
SOCIETY#RESTARTINDIA

Tata Green Batterles (TGY) is conducting ‘Free Battery Check-up Camps® st housing societies 1t has seen huge response slf acioss
Inciia, Till now, we have conducted 23,000+ flats across 18+ cities in India. During the lockdown, TGY has leveraged this
opportunity to bulld the customer connect, which has provided significant results In Increasing awareness of TGY Brand. We met
owriers and checked thelr car and two wheeler battories as the les have been stationary for b long time. Customers wete ety
happywith this unlgue sarviceas they could notvanture far beyond their houses for maintenance




OUR HAPPY CUSTOMERS

TAGreen Batteries
thanks you
for your trust!

ki My car battery was down when | needed
to use the car immediately. | got to know
about TATA Green Batteries services and
they provided me with prompt service
as welll It s a very good sarvice for
batteries and | thank them for their
wark. 7%

Kushal Moitra,
Gurgaon

v

& 727 GREEN BATTERIES team visited out

bk 1he name of TATA Is unmatehed in
goodwill and trisst! 1 |s proven yet again
by TATA GREEN BATTERIES by providing
valuable free service for our wehicles
during lockdown. With the trust we have
in the name, we rest assured of quality

apartment complex having about 100
vehicles and gave a service free of cost
during this lockdown. The batteries
were 340 given al reasonable rates. We
are very thankful for their help during

thistime. 79 anclservice. 99
Arti Singh, Chandrakant Gawali,
Bengaluru Pune

\'4 v

AUTHORIZED DEALER
LINKWELL TELECOM SERVICES.
1/4, Puranik Building, Near Old Post Office,

b sqrvicos e checking the battery, jump
starting andwater filling were donevery
well. Al the residents of our housing
soclety are happy with the service.
We are thankful to team TATA Green
batteries for their servicel 79

Arindam Roy,
Kolkata

Tel. No. : 022-27452199.
www.linkwelltelecom.com
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Panvel, Navi Mumbai, Maharashtra, Indiz-410 206.
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| just wanted to share a quick TaYand letyouk that the TATA Green Batteries' team really did awry@mn_.m It's
been over one year now dealing with TATA Green Batteries and I'm glad | decided to work with TGY. Having spent 11 years in
garmcnr Inclustry with ne knowledoe in sales and service of battery, the team was kind encugh bn imparting the reculred

Initial hand holding pericd was sxcellent and certainly helped boost my confidence in taking forward this
hu;lmm Mycmﬂdm:om‘mmlﬂmha; further strengthaned. The products amreallymrstandmg My customers and | fesl
proud in dealing with TATA Green Batteries. | wnuld h.g!\ly recommend TATA Green Batteries to any firm that is looking for a
partner committed to high quality, ¢ & proactive agement and | look forward 1o continuing our business
relationship for many yearstocome. §§

M.B Suresh Kumar,
Sambhavi Exports (Distributor, Tata Green Batteries)
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| have been dealing with TATA Green Batteries for the bt I, Ritesh, from Patna Battery House would like to give
last 10 years from Amana associates. | would like to this feaclback about TGY group that It is a fast growing
share that TATA Green Batteries safes and services company, The company’s sales and services division |4
team, along with Amana associates, have mn good. | am assoclated with TGY for § years and | am
ly halpful My salesh satisfieciwith the services. 9%

perwkurtume | amreally thankful to thaTﬁT& team rur
manufacturing a world class product. | am proud to be
associated with TATA Green Battetles and Amana
associates andwish them the best for hture 7§

Ritesh Kumar,
Patna Battery House (Retailer, Tata Green Batteries)

A4

Abdul Gafoor,
Zyn Batterkes (Retailer, Tata Green Batteries)
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